
 MISSION 
Honoring lives and enriching 
caregivers.

 VISION 
Provider of choice for creating 
meaningful experiences.

 CORE VALUES
COMMITMENT TO CUSTOMERS
We treat all with care and empathy, 
support our communities, and value 
our relationships.

QUALITY
We provide exceptional service and 
outstanding products that together, 
deliver premium value.

INTEGRITY & RESPECT
We honor our commitments and 
treat customers, partners, and each 
other with dignity.

COURAGE & COMPASSION
We have the strength to do what is 
right for our customer, the business, 
and one another.

EXCELLENCE IN EXECUTION 
We are accountable for our actions, 
always strive for excellence, and 
deliver positive results.

CONTINUOUS IMPROVEMENT
We have a spirit of learning & 
development to foster innovation 
and an on-going pursuit of 
excellence.

VERTIN HISTORY AND TODAY
From the first Vertin funeral conducted in 1904, providing professional, first-class funeral service has been our priority and 
creating meaningful experiences for families has been our passion. We have a long history of stability and financial security 
as a privately held funeral business. With locations spanning the Midwest, we are a diverse group of over 500 individuals 
inspired by a shared commitment to making a difference in people’s lives.

POSITION PROFILE:

Digital Engagement Manager
Remote

Working with the marketing team to promote a positive 
public image for Vertin, the Digital Engagement Manager 
owns the company’s digital marketing strategy and execution 
in support of business objectives and location marketing 
efforts. In this highly dynamic role, you will oversee our 
digital marketing outreach, engaging with audiences 
through email campaigns, social media, websites and online 
advertising and collaborating with 3rd party agency partners.

TO APPLY: 
Send cover letter and resume to careers@vertin.com.
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ESSENTIAL DUTIES AND RESPONSIBILITIES 
 
Digital Marketing Strategy (20%)

 � Define the overall digital strategy roadmap for Vertin working in concert with the VP, Marketing and our outside 
partners

 � Manage our relationship with 3rd party agencies assisting with our digital marketing strategy

 � Identify areas of opportunity and technology tools to help us better reach consumers (e.g., call tracking, live chat, 
review services, etc.)

 � Maintain working knowledge of industry-specific technologies and outside-industry tools and best practices in the 
digital marketing space

 � Develop metrics package to help us better understand our digital impact and evaluate our performance against 
digital objectives

Digital Engagement with Consumers (30%)
 � Analyze our digital properties to identify key consumer touchpoints and new channels to reach consumers more 
effectively

 � Develop and launch a CRM / marketing automation platform to manage interactions and nurture relationships with 
our key audiences

 � Develop the strategy and content for email and retargeting nurture campaigns for consumers

 � Create engaging digital content to engage consumers and build our brand awareness for use across our digital 
platforms

 � Identify and track effective metrics to help us better understand our consumers and their engagement with our 
brand

Company Websites Strategy and Execution (30%)
 � Oversee the design and content of our Vertin corporate website

 � Oversee the design and content of our funeral home websites

 � Own the relationship with any 3rd party partners for our websites

 � Update content for websites when required

 � Monitor and report on relevant website analytics

 � Create and update online directory listings (Google My Business, Bing, Yelp, etc.)

 � Ensure effective SEO to achieve high organic ranking for our websites

 � Create and monitor PPC advertising including Google Adwords and other ad platforms

 � Develop and implement a strategy for online reviews solicitation and response

 � Implement a process and tools for call tracking and live chat on our funeral home websites
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Social Media Strategy and Execution (20%)
 � Continually research best practices for funeral home social media

 � Strategize with funeral homes to best promote their brands within their communities 

 � Develop and execute Social Advertising strategy where appropriate, both for general promotion of the brand, but 
also for special events as needed

 � Ensure local staff are leveraging obituaries to engage families and friends through social media

 � Schedule and post global content (blogs, videos, ads, etc.) to social media platforms

 � Post to funeral home YouTube pages as required

 � Monitor social media analytics and identify areas for improvement

 � Develop and send a social media suggestions memo to encourage content creation by local funeral homes staffs

EDUCATION, EXPERIENCE, CERTIFICATIONS
Bachelor’s degree (B.S./B.A.) or equivalent from a college or university, plus extensive experience with a proven track 
record of managing successful digital marketing strategy, campaigns and content management platforms. The ideal 
candidate will have worked within a digital agency environment or a larger corporate digital marketing department.

SKILLS, QUALIFICATIONS, ABILITIES
The individual must possess these skills and abilities or explain and demonstrate that he or she can perform the essential 
functions, with or without reasonable accommodation, using some combination of skills and abilities.

 � Experience and knowledge in web design principles and best practices

 � Strong technical skills and direct experience with digital marketing tools such as Google Analytics, Google Adwords, 
FB Advertising, CRM/marketing automation platforms (such as Hubspot), Call tracking tools, and Live Chat is 
required

 � Extensive experience creating digital content to drive engagement 

 � An excellent understanding of how all current digital marketing channels function

 � Creative, adaptable, and analytical

 � Sound working knowledge and skill in marketing content creation, including blogs, social, video, ads, etc.

 � Excellent verbal and written communication, interpersonal and presentation skills

 � Outstanding organizational and time-management skills

CORE COMPETENCIES
 � Exhibits Ethics, Integrity, and Vertin’s Core Values 

 � Drives for Results

 � Demonstrates Strategic Agility

 � Leverages Differences and Practices Inclusion

 � Coaches and Develops Others

 � Creates Engaged, Winning Teams

 � Displays Self-Awareness and Personal Accountability

 � Communicates Effectively
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